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Expand Your Business
with MERXElectronic
Tendering Service 
If you•re one of the many people who think that business
opportunities with the government are only available to large
businesses with extensive resources and budgets, then it may 
be time to think again. Businesses of all sizes, from anywhere in
Canada, can easily access the billions of dollars in government
tender opportunities available each year. How is this possible?
The answer lies in MERX.

MERX is Canada•s official public sector electronic tendering
service and it has leveled the playing-field so that businesses of
any size can have easy, affordable access to billions of dollars in
contracting opportunities with the federal government, as well
as participating provincial and municipal governments. 

MERX can help you to expand your business by offering access
to government departments and agencies that you may not have
considered as potential clients. With the click of a mouse, you
can access www.merx.bmo.com and the 1,500 open tendering
opportunities that are available on any given day for public sector
contracts within your own community and across the country.

Over 2,000 buying organizations, representing 5,000 
government buyers from the federal, provincial and MASH
(municipal, academic, school and hospital) sectors, regularly
post opportunities on MERX. These opportunities offer you
the chance to bid on a wide variety of contracts for goods and
services while the values of the contracts range from hundreds
of dollars to multi-million dollar deals. It•s quick, easy and 
convenient, and it•s available to you twenty-four hours a day,
seven days a week, through the MERX web site at
www.merx.bmo.com.

Technology Use in Canada 
According to a number of recent polls conducted by Ipsos-Reid in Canada,
technology continues to shape the way we live and work. Did you know:  

The average Canadian family spends more than 1,600 hours online per 
year (more than 32 hours per week )1

37% of parents say that they have redesigned, reconfigured or renovated 
a portion of their living space to accommodate their computer(s).1

85% of online Canadians believe that email has made them much more
efficient in the workplace, and nearly two-thirds (62%) prefer to communi-
cate via email than through other methods.2

43% of Internet users say that their number one pet peeve of email 
usage is spam, or unsolicited junk mail.2

50% of Canadians polled said they own a cell phone.3

Younger Canadians (between 18 and 34) are most interested in using a 
two-way text messaging device (57%). Interest drops among the 35-54 
age group (38%) and is lowest among the 55+ age group (24%).3

1 Poll release date: January 22, 2002  2 Poll release date: October 30, 2001  3 Poll release date: June 4, 2001
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The following list of books was compiled
courtesy of Toronto bookstore
Books for Business. 

What Just Happened: A Chronicle 
from the Information Frontier,
James Gleick, (Random House). From the
Internet•s humble beginnings to its later
explosion, Gleick provides an insider•s
account of how the Internet has changed
our cultural landscape. 

Unforeseen Circumstances: Strategies
and Technologies for Protecting Your
Business and Your People in a Less
Secure World,Alexis D. Gutzman,
(Amacom). Unforeseen Circumstances
examines how companies can protect
their employees, information and property
from technological adversity. Featuring an
in-depth exploration of the latest security
technologies. 

E-Commerce Question and Answer
Book 2nd Edition: A Survival Guide 
for Business Managers,Anita Rosen,
(Amacom). Written for both novices 
and experienced professionals, this book
attempts to facilitate an understanding of
technical issues surrounding e-commerce. 

Measuring the Success of Your 
Web Site: A Customer-Centric Approach
to Web Site Management, Hurol Inan,
(Pearson Education Australia). This book
helps companies evaluate the success 
of their websites using specific design 
criteria. Providing useful techniques and
solutions for improving your web site•s
usability, this book focuses on creating
web sites that are customer friendly and
fulfill company objectives.  

Telecosm: The World After Bandwidth
Abundance, George Gilder, (Touchstone).
Taking an informal yet investigative
approach, Gilder tackles the past, present
and future of the telecommunications
industry. He presents the developments
leading to the growth of this intriguing
industry, as well as his own predictions
for the future of telecommunications.  

Books for Business can be reached at
1.800.668.9372 or visit their web site
at www.booksforbusiness.com

Popular 
Business
Books

The Byte on Upgrading
Your Computer
Like it or not, computers are virtually every-
where today. No matter if your computer 
is for business or personal use (or both), it•s
always a challenge to know when to upgrade,
how much to spend, and what to get. With
technology changing as rapidly as it does, how
can you buy something that fits your budget
today, yet will continue to meet your needs 
as they grow or change? Here are some hints
and tips to consider when upgrading or 
making a new purchase:

1. Assess your needs realistically
Spend some time assessing what your needs
really are. If you•re a first time purchaser, what
sort of tasks are you looking to perform? If 
you just need to run a bookkeeping program,
access your e-mail or the Internet and occa-
sionally use a word processor, your needs 
can be met with basic, relatively inexpensive
equipment. 

If you•re computer savvy and looking to put
together interactive graphic presentations,
wellƒobviously you•ll need something more.  

The bottom line is, if you don•t need a 
combination DVD-RW drive, a 48X CD-
ROM, and 64MB of dedicated graphics with 

TV Out capabilities today (and most of us
don•t), don•t feel compelled to buy them.

2. Choose products that will meet your
needs and be able to handle new technology
for 2-3 years.

It would be great to think your purchase could
last for the next 20 years, but the reality is,
we•re talking computers … not refrigerators.
Computers are virtually outdated the minute
they•re sold, so resist the temptation to go 
with the newest and fastest. The difference
between a 2.4GHz processor and a 1.8GHz
processor is not likely to have a big impact 
on the speed with which you reconcile your
financial accounts or complete an online
transaction, but it may have a big impact on
your pocketbook.  

3. Adaptability
Purchase products that have •room to growŽ …
with lots of room for extra memory, expansion
slots, and ports in the computer itself. Equip
your computer with the essentials you need
today and ensure you•ll be able to add addi-
tional components as your needs change.

It•s not easy to know what you•ll need two years
from now, or what will happen with technology
in the interim. But with a realistic assessment
of your needs and some shrewd shopping, you
can maximize your purchasing dollars, as well
as the longevity of your computer.

•There is no reason anyone would 
want a computer in their home.Ž

… Ken Olson, President, Chairman and Founder 
of Digital Equipment Corp., 1977


